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Background 

Imperial Independent 

Mortgage Services Ltd had 

been trading under the IIMS 

brand name for some time.  

Whilst keen to retain the 

‘Imperial’ name the brand 

needed to evolve to reflect 

the fact that the business 

provided more than just 

mortgage advice.  

Already known to the clients 

as a trusted brand 

consultant with FTSE 100 

and SME experience 

Improveon was chosen to 

recommend a solution. 

The challenges 

1. Develop a shorter more 

memorable name that 

helps people understand 

the business as more 

than just a mortgage 

advice company.  

2. Secure a domain name 

and social media sites 

that communicate the 

business more effectively. 

3. Design a stronger, more 

dynamic logo where the 

name will work better in 

smaller spaces and have 

greater impact. Colours 

should be more 

representative of the 

personality, values and 

purpose of the business. 

4. Develop a marketing plan 

to effectively engage staff 

and customers in the new 

brand. 

5. Secure the trade mark to 

provide a suitable level of 

protection. 

The solution 

 

After thorough research the 

client was engaged in 

feedback sessions and 

Imperial Financial 

recommended as the final 

solution. 

The name is shorter, more 

memorable and conveys the 

wider product range with all 

domains, social media and 

the trademark secured.  

The green and blue in the 

new logo work well together 

symbolising the growth, 

professionalism, trust, 

responsibility, confidence 

and clarity that customers 

require in a financial 

advisory business. 

The use of ‘I’ as a person 

humanises the brand and 

symbolises a protective, 

supportive arm to give 

clients confidence in their 

financial future. 

A marketing plan was 

developed with appropriate 

training and support 

provided.  

The results 

Imperial Financial Managing 

Director, Tim Wheatley, is 

very impressed.  

“This has positioned the 

business well for the 

future and helps clients 

understand that we do 

more than just 

mortgages.  

The breadth of the service 

provided has been 

impressive from 

developing the strategy 

and naming through to 

the website and 

marketing plan.” 

Summary 

Improveon helps individuals, 

teams and brands to thrive 

through a flexible and 

powerful combination of 

consulting, coaching and 

training services.  

These services are delivered 

through the unique CANBE™ 

model which works on 

building brand value out 

through its people.  

After all your brand can only 

be as good as the people 

delivering it!
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